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The Core TTS Logo:
Consistent in Form and Colour.

The TTS logo must always retain its 
original form and colors.

It should primarily be displayed in full 
color on a white or light background.

Alternatively, the positive version 
may be used on a dark, neutral 
background, ensuring sufficient 
contrast for optimal legibility 
(see page 4).
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Positive TTS Logo
To be used when placed on a dark 

neutral background to ensure 
optimum legibility.  

Negative TTS Logo
To be used sparingly, only if the full 

colour or the positive logo are 
unsuitable when placed on a light 

neutral background, to ensure 
optimum legibility.  
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x  

DO NOT place a negative logo 
on a darker background.

DO place the positive logo on 
a darker background.

DO use the full colour logo as
 the primary option.
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Clear space for TTS logo.

As a proud brand, we ensure our 
logo has ample space to breathe 
and stand out.

Regardless of its size, the clear 
space around the TTS logo 
should always scale 
proportionally.

To maintain consistency, the clear 
space should be equal to the 
width of the "T" in the TTS logo.
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Digital TTS Logo (Web)
The minimum size for the TTS logo displayed 

online on a website is 60 pixels in height.  
60px

10mm

Logo Minimum Size: When the logo is reduced in size below the web and print standards shown here, it becomes difficult 
to read and counter productive.  Below are the minimum sizes to display the TTS logo via web & print.

Printed TTS Logo
The minimum size for the TTS logo in any 

printed collaterol is 10mm in height.  
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TTS dominated partnership

Partner dominated partnership

Co-branding the Partners 
Logo with TTS.
 
Co-branding shows a partnership 
between TTS and another company. 
This instances will require placing 
the TTS logo in a "lockup" format.

Each logo should be sized to be 
optically equal, using the main 
circular 'body' of the TTS logo as 
a guide.

Clear spacing rules for the TTS logo 
should be adhered to between the 
logos and both sides of the diving 
stroke (see page 6).

The left position of the lockup 
indicates brand dominance.
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The dividing stroke should be centrally positioned between the partnership 
logos. Its top should align with the "apple stem" of the TTS logo, extending 

equally below the logos’ baseline, as shown in the illustration above.

Both logos should be displayed at a uniform height, maintaining alignment 
within the boundaries outlined in the example.

Co-Branding Example, with Guide Reference.
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Co-branding the Partners Logo 
with TTS - Example Layout.
 
Refer to the example provided, 
which features a partner-dominant 
"partnership logo lockup."

The stroke can be either black or 
white, depending on what looks 
most visually appealing within the 
lockup.
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TTS Icon.
 
The TTS icon must be used 
whenever a TTS-developed product is 
displayed for sale online.

It should be clearly visible and unobstructed 
on the first image of the product page carousel.

The icon should be positioned in either the top 
left or top right corner of the image.



12

TTS Products Displayed Online.
 
When a partner company sells TTS products 
through their own brand website, they must 
include 'TTS' in the product title.

The TTS icon must be clearly visible on the 
product image.

Use high-resolution images of the product  to 
ensure clear and professional presentation.

See example beside.

.
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Example Partnership Product Page
 

DEVELOPED
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Merchandising TTS Ranges

When a partner company sells TTS 
products on their branded website, 
the product title must include "TTS."

The TTS icon should be prominently 
displayed on the product image.

High-resolution images must be used 
to ensure a clear and professional 
presentation.

A search filter should be applied to 
these products, allowing customers to 
easily find all TTS items on the 
partner’s website.
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Example Merchandised TTS Range
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Marketing TTS products Through a 
Partnership Email

When promoting a collection of TTS 
products via email, the full-color TTS 
logo must be displayed in the product 
selection title. [See Fig 1]

Include a clickable button linking 
directly to the TTS product range on 
the partner's website. [See Fig 2]

For individual TTS products featured 
in emails, "TTS" must appear in the 
product title alongside the image.  
[See Fig 3]

Refer to [Figs] on page 17.
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[Fig 1]

[Fig 2]

[Fig 3]
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Social Media Marketing of TTS 
Products Through a Partner

Social media posts featuring TTS 
products should use clean, 
inspirational images.

The TTS logo or TTS icon must be 
included on all images of TTS 
products.

Whenever possible, the full-color 
TTS logo should be used. However, 
on darker backgrounds, the positive 
(white) version is acceptable.

The hashtag #tts_international must 
be included in the descriptive text.



19



20

For any help or queries 

regarding these brand 

guidelines, please contact your 

Sales Manager.


